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“School Portfolio”
Continuums/Scoring Guides
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VE
 There 

is no system 
for 

input from parents, business or c
o

m
m

u
n

i
t

y
.

 
 

S
t

a
t

u
s

 

quo 
is 

desired 
for 

managing 
the 

school. 
P

a
r

t
n

e
r

s
h

i
p

s
 

a
r

e
 

s
o

u
g

h
t

,
 

b
u

t
 

mostly 
for 

money 
and 

things. 
School 

has 
knowledge 

of 
why 

partnerships 
are 

important 
and 

seeks 
to 

include 
businesses 

and 

parents 
in 

a 
strategic 

fashion 
related 

to 

e
s

s
e

n
t

i
a

l
 

s
t

u
d

e
n

t
 

learning 
standards 

for 

increased 
student 

a
c

h
i

e
v

e
m

e
n

t
.

School 
seeks 

effective, 
win-

win, 
business 

and 

community 
partnerships 

and 

p
a

r
e

n
t

 
i

n
v

o
l

v
e

m
e

n
t

 
t

o
 

implement 
the 

vision.

Desired 
outcomes 

are 

c
l

e
a

r
l

y
 

i
d

e
n

t
i

f
i

e
d

.
 

 
A

 
s

o
l

i
d

 

p
l

a
n

 
f

o
r

 
p

a
r

t
n

e
r

s
h

i
p

 

development 
exists. 

Community, 
parent 

and 
business 

partnerships 
become 

integrated 
across 

all 

student 
groupings. 

 
The 

benefits 
of 

outside 

involvement 
are 

known 
by 

all. 
 

Parent 
and 

business 
involvement 

in 
student 

learning 
is 

refined. 
 

Student 
learning 

regularly 
takes 

place 
beyond 

the 
school 

walls. 
Barriers 

are 
erected 

to 

close 
out 

involvement 

of 
outsiders.

O
utsiders 

are 

managed 
for 

least 

impact 
on 

status 
quo. 

A 
team 

is 
assigned 

to 
get 

partners 
and 

to 
receive 

input 

from 
parents, 

the 
community, 

and 
business. 

Involvement 
of 

business, 
community, 

a
n

d
 

p
a

r
e

n
t

s
 

b
e

g
i

n
s

 
t

o
 

t
a

k
e

 
p

l
a

c
e

 
i

n
 

s
o

m
e

 

classrooms 
and 

after 

school 
hours 

related 
to 

the 
vision. 

 
Partners 

begin 
to 

realize 
how 

they 
can 

support 
each 

other 
in 

achieving 

school 
goals. 

 
School 

s
t

a
f

f
 

u
n

d
e

r
s

t
a

n
d

s
 

w
h

a
t

 

partners 
need 

out 
of 

the 

p
a

r
t

n
e

r
s

h
i

p
.

There 
is 

a 
systematic 

utilization 
of 

parents, 

community 
and 

businesses 

schoolwide. 
 

Areas 
in 

which 

the 
active 

use 
of 

these 

partnerships 
benefits 

student 
learning 

are 
clear. 

Partnership 
development 

is 
articulated 

across 
all 

student 
groupings. 

 
Parents, 

community, 
business 

and 
educators 

work 

together 
in 

an 
innovative 

fashion 
to 

increase 

student 
learning 

and 
to 

prepare 
students 

for 

the 
21st 

Century. 
 

Partnerships 
are 

evaluated 
for 

continuous 
improvement. 

There 
is 

little 
or 

no 

involvement 
of 

parents, 
business, 

or 

community 
at 

large.

School 
is 

a 
closed, 

i
s

o
l

a
t

e
d

 
s

y
s

t
e

m
.

 
M

u
c

h
 

e
f

f
o

r
t

 
i

s
 

g
i

v
e

n
 

t
o

 

establishing 
partnerships.

Some 
spotty trends emerge, 

such as receiving 
donated 

e
q

u
i

p
m

e
n

t
.

S
o

m
e

 
s

u
b

s
t

a
n

t
i

a
l

 
g

a
i

n
s

 

a
r

e
 

a
c

h
i

e
v

e
d

 
i

n
 

i
m

p
l

e
m

e
n

t
i

n
g

partnerships. 
 

Some 

s
t

u
d

e
n

t
 

a
c

h
i

e
v

e
m

e
n

t
 

increases 
can 

be 

attributed 
to 

this 

i
n

v
o

l
v

e
m

e
n

t
.

Gains 
in 

student 
satisfaction 

with 
learning 

and 
school 

are 

clearly 
related 

to 

partnerships. 
 

All 
partners 

benefit.
Previously 

non-achieving 
students 

enjoy 

learning, 
with 

excellent 
achievement.

Community, 
business, 

and 
home 

become 

common 
places 

for 
student 

learning, 
while 

school 
becomes 

a 
place 

for 
student 

learning,
 

while 
school 

becomes 
a 

place 
where 

parents 

come 
for 

further 
education. 

 
Partnerships 

enhance 
what 

the 
school 

does 
for 

students. 
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